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ENGLISH VERSION

1 (a) What is marketing research ? Discuss the importance of 10

marketing research.
(b) Explain the marketing information system.

OR

10

1  Discuss in detail the nature of marketing research and process 20

of marketing research.

2 Write a detail note on importance of research and types of 20

research designs.

OR

2 (a) Explain in detail the primary data collection methods. 10

(b) Discuss the sampling methods.

10

3  How to write research report? Discuss in detail which factors 15

affecting report presentation.

OR

3 Briefly discuss the attitude measurement and scaling techniques. 15

4  Write short notes on any two:
(1) Marketing research in India
(2) Sales analysis
(3) Ethical issues in marketing
(4) Methods of Sales forecasting.

DX-16080002040503 ] 2

15

[70 /7]



